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The article attempts to examine the business
environment of the region, basing on the basic
provisions of two approaches: historical and
cultural-mental. The research is the survey of
the characteristic features of the formation and
development of the business environment as
a function of the historical and cultural features
(realities) of the region. Different approaches
to the classification of regions’ development
stages of the domestic business environment are
described in the article. There's formulated the
following conclusion: the cultural-mental determi-
nation of the population of the region and territory
of the community forms the corresponding eco-
nomic, social, legal, political, and other spheres,
which, in turn, are components of the business
environment. The characteristic features distin-
guishing the business environment in which the
modern businessman operates from “ancient
environment" are indicated. There's proposed
key triggers for the development of the newest
business environment, which originated in the
history and culture of the region and under whose
influence the essential characteristics of the mod-
ern regions of our state were formed.

Key words: business environment, regions,
historical conditions, regional development, busi-
ness environment, regional conditions.

Y cmammi 30dilicHeHo crpoby pos2sHymu
dizioge cepedoBulie PESiOHY, CrUPaoHUCh Ha
6a3UCHI M0/I0KeHHST 0BOX MIOX00iB: ICMOPUYHO20
ma  Ky/lbmypHO-MeHMasIbHo20.  [JoC/liOXeHHs!
AAB/ISIE COOOI0 BUBYEHHSI XapakmepHUX puc ¢hop-
MyBaHHs1 ma po38UMKy 0i/108020 cepedosuuja
K QhyHKYIi BI0 ICMOPUYHUX ma  Ky/IbmypHUX
ocobsiugocmell (peariti) peeioHy. B cmammi
PO3KpUMO  Pi3Hi  Midxoo0u wWodo  Kaacugpika-
yil emarnig po3BUMKY pPecioHi8 BIMYU3HSIHO20
0i/108020  cepedosuLya. CchopmynbosaHuli
HacmynHull BUCHOBOK: Ky/ibMypHO-MEeHMaslbHa
demepmiHayisi Hace/leHHs pe2ioHy, mepumo-
pii criibHomu  ghopmye  BIOMOBIOHI EKOHOMIYHY,
coyjasibHy, rpasosy, MoAimuyHy ma iH. cbepu,

SIKi, B CBOIO Yepay, | € KOMIMOHEHmamu  0i/108020
cepedosuya. OKpecsieHi xapakmepHi pucu, wo
BIOpIi3HsIOMb Oi/loBe cepedosullye 8 sikomy die
cydacHull bisHecMeH BI0 «rpacepedosuLa.
3arporoHoBaHi  K/KYoBi  mpu2epu  PO3BUMKY
HOBIMHLO20 0i/10BO20 Ccepedosuwa, WO 3Ha-
X00simb C8ili moYamok 8 icmopii ma Ky/ibmypi
pezioHy ma rid BrIUBOM SIKUX CQhOPMyBa/iUCh
ICMOMHI Xapakmepucmuku Cy4acHUX PeaioHi8
Hauwoi depxxasu.

KntouoBi cnosa: 0isio8e cepedosulye, pezioHu,
icmopuyHi yMOBU, pezioHasibHUL po3BUMOK, 6i3-
Hec-cepedosuLye, pegioHasibHi yMosU.

B cmambe rnpeonpuHsgma nonbimka paccmo-
mpemb 0esiosyto cpedy peauoHa, onupasicb Ha
6a308ble M0/IOKEHUsT 0ByX MOOX0008: UCmopu-
4ecKo20 U Ky/lbmypHO-MeHmasibHo20. Yccre-
dosaHue npedcmagnsiem coboll  usyyeHue
XapakmepHbIX 0cobeHHocmeli (hopMUpPOBaHUST
U passumusi desio8ol cpedbl Kak (hyHKYUU om
ucmopu4eckux U Ky/lbmypHbIX ocobeHHocmel
(peanutli) pecuoHa. B cmamse packpbimbi pas-
JIUYHble MOOX00bI K K/laccughukayuu amaros
passumusi peaUuoHo8 OMeYecmBeHHo20 Oeso-
Bol cpedbl. CcbopmynuposaH — criedyrowuli
BbIBOO: Ky/IbMypPHO-MeHMa/bHasi 0emepMuHa-
Yusi Hace/ieHUsi peauoHa, meppumopuu coob-
wecmsa coomsemcmsyem  3KOHOMUYecKol,
coyuasibHol, npasosod, moaumuyeckol u op.
cghepam, Komopsble, B CBOI0 04epedb, U sB/1s-
tomcsi KOMoHeHmamu 0es1080U cpedbl. Yka-
3aHHble XapakmepHble 4Yepmbl, omyiuyaowue
denosyro cpedy 8 komopoli Oelicmsyem cospe-
MeHHbIU 6U3HECMEH om «rpacpedbl». [pedsio-
XKeHbl K/IHoYesble mpua2epbl passumusi Hogoul
des1080li cpedbl, Haxooswue csoe Hadyaio B8
ucmopuu U Ky/ibmype pe2uoHa. U oo e/1usiHUem
KOMOpbIX  CehOpMUPOBa/IUCL — CyUujeCmBeHHbIe
Xapakmepucmuku — COBPEMEHHbIX — Pe2UOHOB
Haweeo 20cydapcmsa.

KntoueBble cnoBa: desiosasi cpeda, pe2uoHsl,
ucmopudeckue yCcriosusl, peauoHaslbHoe pas-
BUMue, busHec-cpeda, peauoHasIbHbIE yC/I0BUSI.

Actuality of the problem (statement of the
problem). As the research shows, nowadays the
problem of understanding the processes of forming
the business environment in the regions of Ukraine
is acute. One of the most important and most inter-
esting problems of the Ukrainian economy is the
development of a relatively new sector in the history
of the country — the business environment. The actual
problem is manifested in the necessity to forecast,
to predict all possible prospects of the development
of the business environment of Ukrainian regions in
all their diversity, which can be only solved from the
standpoint of understanding the historical, cultural
and mental peculiarities of its formation.

Analysis of recent research and publications.
Features and regularities of the historical develop-
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ment of the business environment in the countries
of the world are reflected in the works of such for-
eign academics as E.J. Dolan [4], D.E. Lindsay [4],
T. Veblen [6] etc. The formation of the business envi-
ronment in the context of the development of the
information environment was studied by O. Finagina
[8]. The business environment was examined through
the prism of cultural and mental shifts by M. Butko
[8], M. Tugan-Baranovsky [9], Y. Pachkovski [2]. Dif-
ferent modern authors — such as P. Shchedrovitsky
[2], V. Nebrat [10], T. Vodotyka [1] and others sup-
plement and reveal the outlined problems. It should
be noted that in spite of the considerable content of
scientific developments and significant achievements
in the field of studying the foundations of the function-
ing and development of the business environment, a
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number of theoretical, methodological and practical
aspects of defining the key features of the business
environment, its characteristics and functions at the
regional and global levels — remains finally unre-
solved and controversial, requires clarification and
further development, which determines the need for
this scientific research.

Formulating the goals of the article (statement
of the task). We set out to examine the features of
the formation and development of the domestic busi-
ness environment in the historical and cultural-mental
context. In this connection, the question is how the
style and culture of doing business affects the system
that functions at a different level. We will try to under-
stand the historical reasons for the formation of the
business environment of the regions of Ukraine in the
form in which it exists in our modern reality. We see
the task in pointing out how and by what means to
understand the key conditions for the formation and
functioning of the business environment of the region
and, accordingly, to create optimal conditions for the
activity of representatives of business structures.

Presentation of the main research material.
The actual tasks of understanding the trend of devel-
opment of the business environment of the regions
of Ukraine and its triggers can be solved only from
the standpoint of understanding the historical and cul-
tural-mental features of its formation. We consider it
rational to descry the processes of formation of the
business environment of the region, relying on the
basic provisions of two approaches: historical and
cultural-mental.

The reviewing we start with the historical pro-
cesses of the formation of the domestic business
environment in the regions of Ukraine. This question
was most widely and specifically disclosed by our
compatriot T. Vodotyka [1]. The scientist accentuated
out the 11 main stages that entrepreneurship passed
in its historical development (business in the ancient
era, the medieval era, the Lithuanian-Russian era,
the Cossack era, the imperial era, entrepreneurship in
the era of industrial society, the post-World War | era,
the Bolsheviks' coming to power, Western Ukraine,
entrepreneurship in the era of post-industrial society,
entrepreneurship in independent Ukraine).

Retrospective analysis allowed to reveal a number
of significant differences between the "old" and the
"new" (modern) Ukrainian business environment.

1. The business environment at the beginning of
the twentieth century in Ukraine originated from the
bottom that means through evolution, having consist-
ently passed through all stages of the formation of the
bourgeoisie as a class. Today the picture is exactly
the opposite: the business layer (meaning big busi-
ness) is 97% composed of representatives of yes-
terday's "red directors" (as a result: a rare for world
practice, the super-wealth of individual businessmen
of the Ukrainian elite for 4 to 5 years and joining the

500 most rich people of the world in conditions of eco-
nomic decline).

2. The natural historical "order" for the develop-
ment of the business environment in Ukraine was the
following: commercial business environment — indus-
trial — agrarian — financial — banking (in developed
capitalist countries, industrial and agrarian business
environments developed simultaneously, that means
that has no time limits such as in Ukraine). The mod-
ern business environment took a run from the other
end, especially rapidly developing in the form of stock
exchange and small street trading [1].

3. The purpose of "classical* implementation of
business functions is production of goods and ser-
vices, while the purpose of modern implementation
of business functions — their distribution. As Y. Pach-
kovsky writes: "In Ukraine, the process of forming a
class of efficient industrial capitalists is rather difficult:
private capital avoids investing in most industries and
enterprises; if society exists at the expense of eating
up its production staff, investing in the last one means
to foredoom the capital to disappear "[2, p. 144-145].

4. Ukrainian business environment was formed
and built on the basis of equally probable market
risk, based on the ideology of individual success. The
current functionaries of the business environment
the basis of their undertakings, and as a rule, have
a powerful bureaucratic assistance, which moves on
the principle of mutual bail.

5. The Ukrainian business environment was
marked by an exceptional indifference to political
activity (right up to the beginning of the 20th century),
and today's businessmen are actively participating in
the life of the country. Businessmen themselves are
eager for power. Such position reduces the transac-
tional spendings. In fact, the localities are moving to
the political system, which was known in Ukraine in
the 19th century and was called qualifying electoral
vote. Then, in some regions there was a common
right, according to which only those individuals with
property were involved in the elections. Now this rule
is unofficial in Ukraine and it is a peculiar institutional
trap for the development of democracy.

6. Cultural and mental inheritance has determined
that Ukrainian businessmen of small and medi-
um-sized businesses are more alienated from society
and are psychologically protected from social disap-
proval. This is due to the development of the Ukrain-
ian business environment in an unbalanced market,
without real and consistent support from the govern-
ment, in the socio-cultural environment of disapproval
such demonstrating an open opposition of business
to the state and the extreme manifestation of individ-
ualism [3]. In the 19th century, Ukraine had a different
situation: the business environment was built into a
fairly stable socio-cultural system and developed in
a complex of different but relatively stable structured
values, norms, and behavioral models [1].
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7. The Ukrainian business environment was
marked by the idea of patriotism, the search for
Ukraine of its own civilized way of development. In
today's entrepreneurial environment the ideas of cos-
mopolitanism, the adaptation of numerous variants
of the country's development to Western (European
countries) and Eastern (Japan, China, Singapore)
development models dominate. Since the implemen-
tation of business functions is unthinkable outside the
framework of market relations, it can be said that the
entrepreneurial economy is a market economy. How-
ever, this definition is too general. The business envi-
ronment as a multifaceted phenomenon creates a
great interest to many foreign and domestic research-
ers, since one of its most important social functions is
increasing the welfare of society [4, p. 134-162].

The interpretation of the implementation of busi-
ness functions as an innovation, and a businessman
as a person who is the driving force of progressive
changes in the economy, can not be better suited
to the current stage of development of Ukraine. At
the same time, some clarifications should be made:
"there is no change in human thought-self-determi-
nation and there can be no "royal path" in the future.
Only economic agents that are involved in the devel-
opment of mental activity adopted the principles of
development and certain epistemological strategies,
can ensure a change in the situation and guarantee
the implementation of certain economic relations" [5,
p. 20-58]. Not by chance the Schedrovitsky’s formula
says that thinking — it's a lifestyle.

That means that in relation to Ukrainian business-
men, we can conclude that a change in the way eco-
nomic relations from distributive to market is possible
in the event of a change in thinking. This point of view
is not new, a similar assumption was also expressed
by the representative of the institutional school T.
Veblen, who viewed institutions as "habits of thinking"
[6, p. 104], influencing the choice of the strategy of
economic behavior in addition to motivating rational
economic choice.

8. So, speaking of an entrepreneurial economy, one
should understand that organization in which a busi-
nessman, as a person with a special type of thinking,
is able to make decisions and think "differently”, that
is, capable of generating new ideas, plays a role of the
engine of economic progress. In this case, the most
important motive for economic behavior of a business-
man is not to maximize profits, but to increase social
status. Incidentally we are talking about the effect of
saturation, which was experimentally confirmed in the
70's: it is proved that the motivation of economic activ-
ity is nonlinear ("in the stage of the novelty of economic
activity, the motivation is accelerating with the growth
of the stimulus, and at the stage of comfort it slows
down the growth") [7, p. 172].

It is no coincidence that in the developed Euro-
pean countries the modern business environment is
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characterized as a special, innovative, anti-bureau-
cratic style of management, based on the constant
risk of new opportunities, orientation to innovation,
the ability to attract and use resources from a wide
variety of sources to solve the task.

The rather brief history of business in Ukraine,
however, is characterized by great dynamism. The
business environment revived at the turn of the 80's —
90's, today plays a key role in the country's economic
development and solving social problems.

During the disclosure of the question on the
essence of the business environment and the history
of its theoretical interpretation in Ukraine, it is neces-
sary to consider three conditions.

Firstly, this institute has become legitimate not so
long ago (in comparison with the countries of Europe,
where a certain business has a history of many gen-
erations). The entrepreneurial activity has not yet
been institutionalized to some extent; the boundaries
of this layer are very vague.

Secondly, there is a difference in approaches to
the business environment from the point of view of
jurisprudence and from the point of view of other soci-
oeconomic sciences such as economic theory, soci-
ology etc.

Thirdly, the transformation of the Ukrainian econ-
omy coincided with the global changes in the devel-
oped countries, and entered the threshold of the infor-
mation society. "The most important feature of the
postindustrial society is the growth of super-econom-
ical values" [8, p. 142-146]. It takes place a gradual
but quite clearly expressed de-economization of the
of society’s development. This finds its expression in
the dematerialization of wealth, structure of produc-
tion, reorientation of the nature of labor towards the
socio-cultural sphere, even in the change in the struc-
ture of needs.

Thus, the super economical dominant of the
Ukrainian socio-cultural tradition is closely intertwined
with the increasingly narrow post-economic trends of
modern development. It should be noted that in terms
of their characteristics, Ukrainian socio-cultural val-
ues are linked with the values of the information soci-
ety and in this capacity can be very perspective. The
Ukrainian businessman, his value orientation and
potential are a definite welfare for the development of
civilization or the region.

From world experience it is known that business
(large, medium, small) plays a key role in ensur-
ing market-oriented social orientation of the market
economy, in achieving a balance between market
efficiency and solving social problems. However, the
high social importance of the business environment
begins to manifest only if the enterprises create cer-
tain volumes of products that affect the basic social
and economic indicators of the region.

As it was noted by M. Tugan-Baranovsky, the
growth of incomes depends first of all on the producti-
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vity of social labor. If the productivity of a social product
begins to be resolved between different social groups.
"The increase in the productivity of social labor leads
to the fact that the total amount of the social product
increases. This excess product accordingly increases
the total amount of social income, and due to this, all
social revenues can grow simultaneously ... "[9].

Confirming this idea, V. Nebrat in the report
"Entrepreneurship and the state: a retrospective of
institutional interaction" in Ukraine, writes: "If we did
not assess the role of various circles of businessmen
in the economic sectors of the country, the ultimate
assessment of the effectiveness of entrepreneur-
ial activity is: growth in labor productivity, economic
development, technological renovation of produc-
tion [10]. This is true. The effectiveness of business
functions means the development of competition
in many markets and the existence of an adequate
market environment and, therefore, all these factors
contribute to economic growth and the welfare of the
regions.

Proceeding from the above, the social effective-
ness of the collection of business functions in the
regional context should be characterized by the fol-
lowing set of indicators: an increase in the level of
injections into the regional budget, a drop in the
unemployment rate; increase in incomes of the pop-
ulation of the region. Achieving these most important
things leads to an increase in the quality of life of the
societies of the regions. Due to the most significant
social effects of the effective activity of the busi-
ness community in the region, such as the growth of
incomes in budgets of all levels and the reduction of
unemployment, the management apparatus is able
to overcome many social problems and problems of
the region. In this regard, the trend "businessman" —
now becomes a positive point. Based on the Social
Research Center "Sofia" conducted in 2014 on the
basis of a sociological survey, the word "business-
man" is well received by almost 70% of respondents,
while in 2005, such responses were slightly more
than half (the exact figure is 53,6%). By the way,
when assessing the social role of businessmen in the
first place began to put forward that they give people
jobs. At present, the proportion of supporters of this
approach has exceeded 50% and he received some
superiority over the traditional for the Soviet era ideas
about the business environment as exploitation of
someone else's work [11].

According to the project "Initiative
"EU4BUSINESS" in Ukraine, today about 20% of
Ukraine's GDP is made up of small and medium-sized
enterprises employing more than 4 million people
[12]. However, these figures are not sufficient for the
normal functioning of the Ukrainian economy today. It
should be noted that in civilized countries only small
business produces up to 50% of GDP, which provides
about 70% of the total number of labors [13]. Attract-

ing additional entrepreneurial potential in the econ-
omy is a necessary condition for the social and eco-
nomic spheres of the national economy. Moreover, a
clear direct relationship between investments in high-
tech complexes, activation of entrepreneurial activity
and economic growth of the region was revealed.

At the heart of economic growth lies two logically
related processes. The first — is to increase the scale
and increase the efficiency of production based on
the technological processes prevailing in the coun-
try and its regions. Second: creating new products
or increasing the efficiency of old production as a
result of changes in technological processes. They
can occur simultaneously, but as a rule, this process
only begins when the possibilities of the first one are
exhausted. In the industrially developed countries the
exhaustion of growth opportunities within the frame-
work of the industrial economy, meaning on the basis
of the predominantly the fourth technological order,
became tangible already in the early 1970’s. In the
last four decades, all countries are experiencing a
massive transition to the fifth technological mode of
production, which leads to a change in the content
or quality of the business environment in the region.

Cultural and mental features of the socium of the
region and territory generate and form the function-
ing of the business environment. From our point of
view, the cultural-mental and institutional approach
can help to reveal and analyze the posed problem
as separate directions of the modern scientific the-
ory. In the cultural-mental approach the focus is on
the active person (homo activus), which is a multidi-
mensional bio-socio-cultural creature and subject of
action [14, p. 26 — 40], its morality is the basis of any
culture [15, p. 167-171].

Thus the attempt is made to find out the essential,
value and ethical characteristics of social subjects,
which are determined by the cultural long-term com-
plex, since culture, as rightly observes the supporters
of this approach, is life. At the same time, attention is
focused on the consideration, first of all, of the basic
values of social groups that are more significant for
characterizing the sociocultural and economic type of
society and its structural units.

Based on the analysis of national history conducted
by V. Moskalenko and Y. Nevidoma, referred Ukraine
to a traditionalist society, in which all the time it failed
to implement a deep and necessary liberal modern-
ization. Therefore, Ukraine is described as a "split
society" (V. Moskalenko) or "crisis socium” (Y. Nevi-
doma), in which there is a contradiction between cul-
ture and the nature of socioeconomic relations, when
the mechanisms of the development of society and
all its constituent structures are blocked, for example,
business.

So Y. Nevidoma, on the basis of her own research,
refers Ukraine to a society with the dominance of tra-
ditionalist values, in which there is a priority of pre-
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scribed norms and rules of behavior of subjects (tra-
ditional actions) as compared to the possibilities of
innovative processes that are the basis of the entre-
preneur's maneuver. Thus, the process of introducing
innovations as a source of evolutionary transforma-
tions of economic relations is complicated in Ukraine.
Another type is formed by western societies, in which
the priority will be given to liberal values or to the free-
doms and responsibilities of people, opportunities for
whole-rational innovation processes. It is obvious
that Y. Nevidoma demonstrates the reasons that hold
back Ukraine's entrepreneurial activity.

According to V. Moskalenko, the brake of the
development is a split in the public consciousness,
which blocks the transition of the economy and soci-
ety to another government, that means the develop-
ment as a process of consumption of a subject of a
different quality, a process of exaltation of needs. The
inversion, as a logical form of thinking of Ukrainians,
arises along with culture. The cultural and mental side
of this process is the growing discrepancy between
the complexity of problems faced by people and their
inadequate ability to solve them. "The slow-moving
decisions are expressed in the fact that different
aspects of them can be fixed by different institutions,
groups, generating not only the tendency to search
for actions on the basis of synthesis, but the inver-
sions, breaking the whole into pieces, which have the
potential of mutual destruction"”.

The foregoing makes it possible to draw a pre-
liminary conclusion: the cultural-mental approach
distinguishes permanent, stable foundations of cul-
ture, which determine the development of Ukrainian
society and its structure — the entrepreneurship. Sus-
tainable cultural foundations are fixed as a reality, to
which one can adapt, but it is unlikely to struggle pro-
spectively. In such complex socio-cultural conditions
a Ukrainian entrepreneur has been operating for a
long historical period.

In order to more clear understanding the influ-
ence of the mental system on culture and the "busi-
ness environment" we turn to philosophy as a sci-
ence of the general laws of the development of
nature, society and thinking. In the article "Capital-
ism for Ukraine," Y. Romanschuk [17] considers the
link between culture, politics and the economy: one
or another path of development is rigidly connected
with the intellectual conglomerate (ICC) of the com-
munity — a correlation of formal-logical and reverse
thinking in its intellectual abilities. It forms culture as
a historical experience: in a certain way (that is, in
accordance with the mental composition) is intro-
duced in the highly resistant long-term models of
customs and behavior of certain stable groups of
the population. In the conditions of equality of other
criteria, the cultural level of the population of the
region, its civilization depends on its mental features
and mental organization (Ukraine is considered to
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be a mental organization of "lyrical personalities”
with thinking, operating with images).

This conclusion shows that the non-economic
sphere is a determinant of the development of the
cultural sphere (in the works of the classics of eco-
nomic theory, the region's economy played the role
of the foundation), but cultural features (we will use
the term cultural and mental determination in the sub-
sequent work) (C) form the corresponding economic
sphere (E), social (S), political sphere (P), legal (L),
etc. In fact, our statement in a certain way changes
the theoretical conceptual provisions on the key fac-
tors shaping the economic, political, social spheres
that form the business environment of the region.
Formally represent the proposed positions in the for-
mulaic interpretation:

E,S,PL=f(C);E,S,P L=f(ICC). Q)

The presented concepts allow us to conclude that
the economic, social, political and other spheres of
the region are adequate to the intellectual community
of the conglomerate (ICC) — the balance of concrete
and figurative perception. That is why the "countries of
the golden billion" devote a lot of attention and invest
in human capital. On the basis of this, the following
conclusion can be formulated: the cultural and men-
tal determination of the population of the region, the
territories of the community corresponding economic,
social, legal, political, and other spheres, which in turn
are components of the business environment (BE).

By analogy, we can write:

BE =f (C); BE =f (ICC). (2)

This provision is confirmed by the neo-institutional
economic theory and its representative D. North:
"The specificity of society should be sought first of all
in culture" [18, p. 6].

The real fall of culture and morality in society
reflects its political, economic and social situation.
As a result, the business environment is related to
the standard of living and depends on the culture of
entrepreneurs and the population.

As Y. Zhalilo quite rightly notes: "... the inconsist-
ency between formal rules and informal norms leads
to a paradoxical situation: it is inappropriate to follow
formal rules" [19, p.5-18]. The economic environ-
ment turns out to be deinstitutionalized, since its for-
mal structure (set of rules) is completely inconsistent
with the behavior of the subjects participating in the
economic turnover. This was convincingly written by
F. Hayek [20, p. 105]: "Almost all the benefits of civi-
lization and our very existence depend, | believe, on
the continuation of our desire to bear the burden of
traditions. These benefits by no means "justify” the
burden. However, only poverty and hunger can be an
alternative. "

Conclusions and suggestions. Summarizing,
we emphasize that it is only thanks to the point of
view in the history of formation and cultural-mental
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features of the socium of the region, where the object
of research was formed, that it is possible to find out
certain causes and circumstances of the problems
with which a modern businessman is faced. Real
changes in culture and morality in society, reflects its
political, economic and social situation. So, the busi-
ness environment is related to the standard of living
and depends on the culture of entrepreneurs and
the population. It is proved, that there is an urgent
necessity to forecast, to predict all possible prospects
of the development of the business environment of
Ukrainian regions in all their diversity, which can be
only solved from the standpoint of understanding the
historical, cultural and mental peculiarities of its for-
mation.
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HOBUI BN, HAYKOBUX NOCNYT

LLlaHoBHiI konerun! MnTtaHHA akageMivyHoT A06POYECHOCTI € HaA3BNYAHO
T ——— aKTyasbHUMK Yy Haw qac. BpaquerLwl BeNMKi Macusy iHdpopmaLii, Lo
HAYKOBO-JIOC/IIHMM iHCTHTYT 3'AB/SAOTLCA Y BCECBITHIN Mepexi, XOAeH BYEHWUI He MOxe OyTu BreBHe-
| 5y, oM T IHHOBAIIH HUM, LLIO 10ro aBTOPChLKE NpaBo 3axuLeHe. KpiM Toro, MoLIMPEHOI0 € CUTya-
g Lisl, KONN AEKiNTbKa BYEHUX B OAHIl raslysi Hayku KOPUCTYOTbCSA OAHAKOBMMMU
mxepenamu iHhopmauii, a B pesynbrari 6e3k0LWTOBHI MporpaMu NoLuyky naariaty 3acBifyytoTb CTOBIACOTKOBI
30ir1 TEKCTY, L0 MOXe Npu3BeCTU A0 6e3nigcTaBHUX 3BMHYBayeHb Y nnariarti, 0cob/mMBo nicna nepesipky 3a
6a30t0 faHux aBTopedieparis Ta Agncepradii. Lle BUKANKaHO TUM, L0 MNOPIBHAHHS 3 iHLUMMK AucepTauismmn He
BKa3Yy€ Ha BUKOPVCTaHHSA CMi/IbHUX NepLiogpkepen (ctarteid, MoHorpaqii, CTaTMCTUYHNX LLLOPIYHNKIB, CTOBHVIKIB
TOLLO), & OAHO3HAYHO BU3HAYAE TifIbKM 36ir TEKCTY, ITHOPYHOUN HaBITb UUTATW. BaXK/IMBMM € TAKOX Te, LLIO YMHHE
3aKOHOAABCTBO OHO3HAYHO BU3HAYAE, L0 NEPEBIPKY MOXE 3AiiCHIOBAT BUK/THOYHO YCTaHOBa 3a npoduiniem
[OCTiKEHHS, a He NoLMpPeHi B Mepexi 6e3KoLITOBHI nporpamu. 18 YHUKHEHHS NOAIGHNX cuTyauiin My npo-
NoHYeEMO Bam ckopucTaTtucsi HayKOBOK MOC/YTOK0 OLiHKM TEXHIUHOI YHIKaJIbHOCTi HAYKOBOIO TEKCTY 3a
[0NOMOrOH0 /1iyeH308aH020 NPOrpamMHoro 3abesneyeHHs, ke rapaHTye noxubky nepesipku Ao 3%. MNepeBaru
Takol NepeBipKN NOPIBHAHO 3 iHLWIMMW METOAAMM:

— Bwu yks1adaeme y200y npo HafaHHSA NOCNyr;

— Bauw dhaiin He posmiwjyemscsi y Mepexi, TO6TO iHhopmalLlisi i aBTOPCTBO 3a/MLLAOTLCS aHOHIMHUMU;

— BuW ompumyeme 38im, MiArOTOBNEHUIA 3a [OMNOMOIOK JIIYEH308aHO20 MPOrpaMHOro 3abesnevyeHHs;
ropigHs/IbHYy mab/1uyro 0AHaKOBUX (hparMeHTiB TEKCTY i3 3a3Ha4YeHHAM mpxepena; oiyitHul 38im rnpo HadaHy
rocsyay i3 3a3Ha4eHHSAM pe3ynbTarTiB;

— Bwu oTpumyeTe BuueprnHy iHpopmauilo Npo TEKCTOBI 36irv y Balwlomy [OCNimKeHHI Ta AOCAIIKEHHAX
iHLIMX aBTOPIB He TiNbKN YKpaiHCbKO0, ane i pocilicbkoo ma aHa/iliCbKo MoBaMU;

— Bwu KopucTyeTecb nporpaMHnM 3abe3neyeHHsM, ke BUKOPUCTOBYETbCA MIi/IbKU crieyiani3osaHuMuU Hay-
KOBUMU ma OCBImHIMU ycmaHoBsaMUu i po3po6/eHe BUK/IIOYHO A/1A NOLLYKY TEKCTOBUX 306iriB came y HaykosuX
00C/TIOXEHHSIX, a He Y NybniyncTuLi, peknaMHuUxX Beb-canTtax Toulo;

— BukouHa poboTa 3 aBTopamu — HIXTO, KpiM aBTopa TEKCTY, HE 3MOXe 3aMOBUTY Y HAC NepeBipKY LbOoro
TeKCTy, Wwo ybe3neuntb Bac Big nepesipok mpemimu ocobamu;

— Bwu oTpumyeTE MOXMBICTb KOPEKTHO OCPOPMUTU MOCUIAHHSA Ha NePLLOMXepena;

— IcHYe MOX/MBICTb NepeBIPKU ByOb-sIKUX HayKOBUX OOC/IOXeHb: cTaTel, pedhepariB, aBTopecpeparis,
Avcepradii, gonosigei, Tes, 3BiTIB TOLWO.

TepMiHu | BapTiCTb NEPEBIPKM | HAAHHS 3BITY:

Xapaktep HayKOBOI po60Tu TepMmiHn (poGounx gHIB) BaprticTb
JokTopcbka gncepTadis 5-10 5000 rpH
KaHgnaaTcbka guceprauis 3-7 3000 rpH
ABTOpedepar 1-2 500 rpH
Crartsa (06¢carom [0 12 CTOPIHOK) 1-2 500 rpH
[HWi BUAM po6iT 3a [JOMOB/IEHICTIO 3a [JOMOB/IEHICTIO

[ns Toro, wo6 3amoBuUTM Nocnyry, Bam HeobXigHO 3BEPHYTUCL ENEKTPOHHOK NOLWTOo A0 NpruyopHOMOp-
CbKOr0 HayKOBO-A0C/1iAHOr0 iIHCTUTYT EKOHOMIKM Ta IHHOBAL|ili, BKa3aBLUX y TeMi INCTa «OLjiHKa YHIKaJIbHOCTI
TEKCTY». Y JICTI BKaXiTb agpecy A5 MCTyBaHHSA, fgodaliTe dainn y choopmati MS Word 3 TEKCTOM HayKOBOrO
pocnimpkeHHs. daxiselb BiANOBIAHOIO BigAiNy HagacTe Bam BignoBiab WoA0 Npoueaypy 34iMCHEHHST ekcnep-
TU3N.

KoHTakTHa ocoba:
Llymunosa TemsiHa — MONOALIWIA HAyKOBWIA CNIBPOBITHNK MPUYOPHOMOPCHLKOIo HayKOBO-A0C/TiAHOIO iHCTK-

TYTY €KOHOMIKW Ta IHHOBaL|i.
+38 (048) 709-38-69
+38 (093) 253-57-15
shumilova@iei.od.ua

3 noBaroto, anpekuis NMpMYopHOMOPCLKOro HayKOBO-A0C/iAHOIO IHCTUTYTY €KOHOMIKM Ta iHHOBaLliiA.
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HaykoBe BuaaHHA

NMPNYOPHOMOPCBKI
EKOHOMIYHI CTYAII

Haykosuu »xypHari

Bunyck 13
YactnHa 1

KopekTypa ¢ 0. HukumeHko

Komn'toTepHa BepcTka ¢ C. Kasiabyxosa

dopmaTt 60x84/8. MapHiTypa Arimo.
Manip odceTHuin. Lindoposuii apyk. O6n.-ena. apk. 25,11. YM.-gpykK. apk. 23,02.
Mignucano oo gpyky 03.02.2017. Haknag 100 npum.

BugaBHUuMii fiMm «enbBeTuka»
E-mail: mailbox@helvetica.com.ua
CBigouTBO Cy6’eKTa BUAABHMYOT cnpaBu
[OK Ne 4392 Big 20.08.2012 p.



