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FINANCIAL LEVERS AND CONSEQUENCES 

IMPLEMENTATION OF WORLD EXPERIENCE OF BUSINESS ACTIVITY  
IN DOMESTIC TOURISM MARKET 

Abstract. The article describes the main indicators of the tourist services market in Ukraine 
and the world, comparing the dynamics of costs and revenues from international tourism; the model 
of structural restructuring of the tourist services market of Ukraine in the conditions of globalization 
of the economy is proposed, and the necessity of institutionalization of business activity in the field of 
international tourism is substantiated, in particular, different variants of strategic alliances that are 
alternative to Ukrainian tourism business activity are considered. It is proved that at the moment the 
tourism sector has become indispensable in the lives of a large part of the world’s population, as 
tourist flows have increased more than 50 times in recent years. In addition, at the beginning of the 
XXI century the sphere of rest for the volume of income took the third place among the leading 
sectors of the global economy. According to the World Travel & Tourism Council the share of the 
tourism industry in 2018 is approximately 10 % of global GDP (according to the forecasts the 
proportion will reach 11% to 2026), 6.0 % of the world export, that is 0.1% more than in 2017 and in 
accordance 0.6 % more than in 2016. It is determined that financial resources from tourist flows serve 
as an important tool for capacity building and economic growth of the world’s leading countries. 
World experience has substantiated that the creation of a tourism product with high added value is the 
key to growth of business activity in the tourism business segment, tourism market development, 
involvement of related industries (financial services, insurance, transport, communications) in the 
implementation of tourism services.The SWOT analysis shows that Ukraine has a strong potential for 
the most types of tourist and recreational activities, the use of which is significantly limited by a 
number of restrictions, to overcome which it should be chosen a clear strategy that would take full 
account of the use of the strengths of the phenomenon under study. Since the strategic priority of 
Ukraine’s integration into the world economic space and the reform of the domestic economy is a 
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reorientation to efficiently functioning forms of management, we consider it advisable to start 
strengthening domestic competitive position in the field of international tourism just on the side of the 
implementation of world experience in business activities in this area. 

Keywords: international tourism, financial flows, business activities, diversification of 
tourism, strategic alliances. 
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ФІНАНСОВІ ВАЖЕЛІ ТА НАСЛІДКИ ІМПЛЕМЕНТАЦІЇ СВІТОВОГО ДОСВІДУ 

БІЗНЕС-ДІЯЛЬНОСТІ У ВІТЧИЗНЯНИЙ ТУРИСТИЧНИЙ РИНОК 
Анотація. Охарактеризовано основні показники ринку туристичних послуг в Україні та 

світі, проведено порівняльну динаміку витрат і доходів від міжнародного туризму; 
запропоновано модель структурної перебудови ринку туристичних послуг України за умов 
глобалізаційного розвитку економіки, а також обґрунтовано необхідність інституціоналізації 
бізнес-діяльності у сфері міжнародного туризму, зокрема розглянуто різні варіанти 
стратегічних альянсів, які є альтернативними для української туристичної бізнес-діяльності. 
Доведено, що на даний момент туристичний сектор став незамінним у житті значної частини 
жителів світу, оскільки туристичні потоки за останні роки зросли більш ніж у 50 разів. Крім 
того, на початку XXI століття сфера відпочинку за обсягом доходу посіла третє місце серед 
провідних галузей світової економіки. За даними Всесвітньої ради з питань подорожей і 
туризму, частка туристичної галузі 2018 року становить приблизно 10 % від світового ВВП (за 
прогнозами, частка досягне 11 % до 2026-го); 6,0 % світового експорту, що на 0,1 % більше 
ніж 2017-го і відповідно на 0,6 % більше, ніж 2016 року. Визначено, що фінансові ресурси від 
туристичних потоків слугують важливим інструментом для нарощення реалізації потенціалу 
та економічного зростання провідних країн світу. Світовий досвід обґрунтував, що створення 
туристичного продукту з високою доданою вартістю є запорукою зростання бізнес-активності 
в сегменті туристичного бізнесу, розвитку туристичного ринку, залученню суміжних галузей 
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(фінансові послуги, страхування, транспорт, зв’язок) до реалізації туристичних послуг. 
Проведений SWOT-аналіз засвідчує, що Україна має потужний потенціал для здійснення 
більшості видів туристично-рекреаційної діяльності, використання якого суттєво лімітується 
низкою обмежень, для подолання яких слід обрати чітку стратегію, яка б найбільш повно 
враховувала використання сильних сторін досліджуваного явища. Оскільки стратегічним 
пріоритетом інтеграції України у світовий економічний простір і реформування вітчизняного 
господарства є переорієнтація на ефективно функціонуючі форми господарювання, вважаємо 
за доцільне розпочати посилювати вітчизняні конкурентні позиції у сфері міжнародного 
туризму саме щодо імплементації світового досвіду бізнес-діяльності в цю сферу. 

Ключові слова: міжнародний туризм, фінансові потоки, бізнес-діяльність, 
диверсифікація туризму, стратегічні альянси. 

Формул: 0; рис.: 5; табл.: 4; бібл.: 14. 
 
Introduction. The latest processes of formation of the competitive environment at the level 

of the world economy prove that by the volume of consumption of tourist products and the creation 
of the GDP the tourism sector, it shows a stable growth rate. The formation of the highly productive 
tourist sphere not only strengthens its position in the globalized world economy, but also promotes 
the positive effect related spheres of social production, both material and immaterial. 

Ukraine has some of the most valuable natural and historical-cultural resources among the 
European countries that have great potential to generating increased interest among residents and 
non-residents. However, in conditions of intensified competition in the international tourist market, 
insufficient development of domestic tourism infrastructure, the annexation of the Autonomous 
Republic of Crimea, the undeclared war in the Eastern Ukraine, the domestic tourist product loses 
its competitiveness and attractiveness. As a result, underutilization of the potential of tourism sector 
of Ukraine does not contribute to full filling of budgets of all levels of the country, creation of new 
workplaces, popularization of the national historical-cultural heritage in the world stage, etc. These 
factors determine the relevance of the chosen topic and its practical value for the domestic 
economy. Indicated questions determine the severity of the problem and require a scientific 
substantiation of the construction of a system of economic relations with the leading countries in the 
tourist business industry in Ukraine. The value of such research is enhanced by the high levels of 
outbound tourism, due to the specifics of the sectoral structure of the national economy, its 
environmental problems, the shadow economy, as well as the unstable economy of the state. 

Analysis of research and problem statement. The following scientists and experts such as 
Bratiuk V., Hrabovenska S., Dolmatov H., Ivanov A., Karmeliuk H., Limanskii A., Lotysh O., 
Liutak O., Markina I., Pysmennyi O., Salamatina S., Ruzhkovskii Y., Tarasiuk H. and others have 
made a significant scientific contribution to the study of issues connected with various aspects of 
the functioning of the sphere of international tourism market 

Despite the fact that the international trade in tourism services is becoming global now, the 
evaluation of the tools and mechanisms for the implementation of the world business experience in 
the domestic tourist market is only begins to gain popularity in certain areas of economic science. A 
number of theoretical and practical aspects of this multifaceted research problem is insufficiently 
investigated. The thorough monitoring requires institutional and organizational mechanisms for the 
implementation of world-wide experience of tourist business activities in the domestic market in 
order to increase the international competitiveness of the tourism sector of Ukraine. 

The purpose of this article is the formation and practical realization of the tourist potential 
of Ukraine taking into account modern trends of development of instability of the economy. 

Research results. The newest tourism industry is one of the most progressive industries of 
the world economy. At the end of the twentieth century 35—40% of the economically active 
population has shifted from material production to service industry, which has become dominant in 
many countries [1]. 

At the moment the tourism sector has become indispensable in the life of a significant part 
of the inhabitants of the world. In addition, at the beginning of the XXI century the sphere of rest 
for the volume of income took the third place among the leading sectors of the global economy. 
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According to the World Travel & Tourism Council the share of the tourism industry in 2018 is 
approximately 10 % of global GDP (according to the forecasts the proportion will reach 11% to 
2026), 6.0 % of the world export, that is 0.1% more than in 2017 and in accordance 0.6 % more 
than in 2016 [2; 3] (Fig. 1). 

 
Fig. 1. Key Indicators of the Tourist Services Market in Ukraine and in the world  
Source: built for [2—6]. 

 
The domestic indicators and the forecast of their further development, despite the rich 

natural-recreational potential, favorable for the development of tourism climatic conditions, 
necessary human and material resources, are slightly worse: in 2016 the direct contribution of the 
sector to GDP was only of 1.52 % (general — 5.6 %), and according to experts these figures will 
remain unchanged by 2026 [4—6]. 

The analysis of the dynamics of entry of foreigners to the territory of Ukraine outlines 
clearly the turning point for domestic tourism in 2014, which compared to 2013 is characterized by 
a reduction of twice the number of foreign tourists who visited our country. While the overall 
dynamics of tourism development in the world, in particular in Europe, is positive (Table 1).  

Table 1  
The Number of international tourist arrivals in the regions of the world in 2005—2018 рр. 

Region  
The number of international tourists (arrivals), million people Struc-

ture 
in 2018, 

% 
2010 
year 2011 year 2012 

year 
2013 
year  

2014 
year  

2015 
year  

2016 
year 

2017 
year 

2018 
year 

World in general 949 995 1035 1087 1119 1166 1216,2 1322 1401 100 
Including by regions of the world  

Europe  484,9 516,1 533,9 562,8 580,3 609,1 623,4 671 711 50,75 
Including 
Ukraine 

(change relative 
to the previous 

year, %) 

21,20 
(+1,95) 

21,41 
(+1,00) 

23,01 
(+7,46) 

24,67 
(+7,20) 

12,71 
(-48,47) 

12,43 
(-2,23) 

13,33 
(+7,28) 

14,23 
(+6,75) 

14,1 
(-0,91) 1,0 

Asia and the 
Pacific  

205,1 218,6 233,6 247,7 260,0 272,9 283,1 
 324 343 24,48 

America  150,6 156,0 163,0 168,9 169,0 174,5 198,3 207 219 15,63 
Africa  49,9 49,7 53,1 56,1 56,2 54,5 55,2 62 66 4,75 
Middle East 58,2 54,7 51,8 51,9 53,4 55,0 56,2 58 61 4,39 

Source: built for [4; 7, с. 129—131; 8]. 
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The decrease of the amount of international arrivals to the territory of Ukraine by 48.47% in 
2014 is explained by the annexation of the Crimea and military actions in the East of the country. In 
2015, the negative trend in the number of arrivals of foreign tourists on the territory of Ukraine, is 
deepened and relative to 2013 the decline of this indicator was 49, 61%, compared to 2014 — 
2.23%. In 2016 the situation with international tourist visits to the country began to show positive 
growth, namely + 7.28% relative to 2015, which reflected a slight, but still growth of the share of 
total contributions and direct revenue from the tourism sector in Ukraine’s GDP and share of 
tourism revenues in total domestic exports, that is depicted in Fig. 

In 2018 a leader in the growth of international tourist arrivals was an American region (+ 
5.9%), the European, Asia-Pacific and Middle East regions showed almost the same growth rate of 
this index (in accordance +5,5%, +5,7%, +5,1%). But in terms of share in worldwide international 
tourist visits a leader is traditionally Europe (at 50.75% in 2018). 

Another important effective indicators of the tourism sector of the country are expenses and 
incomes from international tourism (Table 2 and 3, Fig. 2 and 3). 

Table 2 
Costs for the international tourism in 2012—2018,  

milliard US dollars  
The country’s place 

in the world 
ranking  

of international 
tourism 

expenditures  
in 2018 

Country  2012 
year 

2013 
year 

2014 
year 

2015 
year 

2016 
year 

2017 
year 

2018 
year 

1 China  101,98 128,58 234,66 292,20 250,11 257,88 277,35 
2 USA 129,90 130,15 140,42 148,37 160,96 173,76 186,51 
3 Germany 96,24 105,50 106,66 88,84 87,41 97,78 104,20 
4 Great Britain 70,57 72,38 77,43 79,60 67,22 65,18 68,89 
5 France 50,09 53,42 59,38 46,835 49,03 52,50 57,93 
6 Australia  35,23 35,20 31,96 28,30 35,72 39,71 42,35 

7 Russian 
Federation 48,10 59,50 55,38 38,44 27,65 35,58 38,79 

8 Italy 26,25 26,95 28,86 24,42 30,58 34,82 37,64 
9 South Korea 22,93 24,46 26,14 27,56 29,82 34,45 34,77 

10 Canada 43,01 43,09 41,08 29,51 28,94 31,81 33,58 

37 

Ukraine  
(changes 

relative to the 
previous year, 

%) 

5,54 
(14,64) 

6,30 
(13,80) 

5,47 
(-13,17) 

4,75 
(-13,16) 

6,30 
(32,63) 

7,54 
(19,68) 

8,29 
(9,95) 

162 
The last place  
in the rating 

Samoa  0,022 0,014 0,004 0,003 0,002 0,004 0,004 

Source: built for [3]. 
 
The expenditure of international tourism is the expenditure of tourists in other countries who 

go abroad, including payments to foreign carriers for international transport. These costs can 
include both residents travelling abroad and arriving on the same day, except when they need to be 
divided into different classifications. 

As it can be seen from Table 2 and Fig. 2 Ukraine is ranked 37th place in the world ranking 
in terms of spending on international tourism by results of 2018. 
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Fig. 2. Comparative dynamics of expenses for international tourism in 2012—2018,  

milliard US dollars  
Source: built for [3]. 
 
Its spending on China, which is the leader in this rating in 2018, was less than 30 times 

smaller, and in 2012, with respect to the USA spending (the leader in spending on international 
tourism in 2012), it was 23 times smaller. In addition, this indicator in 2014—2015 showed a 
negative dynamics in Ukraine, partly due to the difficult economic situation in the country and the 
impoverishment of its citizens. International revenues from tourism are the costs of foreign tourists, 
including payments to national carriers for international transport. These receipts include any other 
prior payment of goods or services received in the destination country (Fig. 3, Table 3). 

 

 
Fig. 3. Comparative dynamics of revenues from international tourism for 2012—2018 years, 

billion US dollars  
Source: built for [3]. 
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Table 3 
World ranking of countries for revenues from international tourism, billion dollars USA  

The country’s place in the world 
rankings on income from 

international tourism in 2018 
Country  2012  

year 
2013 
 year 

2014  
year 

2015  
year 

2016 
year 

2017 
year 

2018 
year 

1 USA 200,99 218,50 235,40 246,23 245,99 251,54 256,15
2 Spain 57,88 62,58 65,10 56,43 66,98 75,91 81,25
3 France 64,00 66,05 66,80 54,00 63,56 67,94 73,13
4 Thailand 37,77 45,74 42,05 48,53 48,50 57,06 65,24
5 Germany  51,65 55,32 55,94 47,39 60,26 56,33 52,23
6 Italy  40,96 43,83 45,55 39,42 42,42 46,72 51,60
7 Great Britain 47,07 53,05 58,94 60,74 47,78 47,72 48,52
8 Australia 30,25 33,12 35,74 36,25 39,06 43,98 47,33
9 Japan 20,10 20,18 20,79 27,29 33,46 36,98 45,28

10 Hong Kong 37,01 42,43 46,08 42,60 37,84 38,17 41,87

82 
Ukraine (changes 

relative to the 
previous year, %)

5,99 
(10,77) 

5,93 
(-0,95) 

2,26 
(-61,83)

1,66 
(-26,86) 

1,72 
(3,6) 

2,02 
(17,44)

2,27 
(12,38)

163 
the last place in the ranking Ripublik Naoero 0,007 0,0005 0,0068 0,0017 0,0034 0,0039 0,0016 

Source: built for [3]. 
 
Data in Table 3 and Fig. 3 give an opportunity to estimate the dynamics of revenues from 

international tourism of ten world countries — leaders in this indicator and Ukraine, which takes only 
the 82th place by the end of 2018. Its revenues concerning the United States, the leader of this rating in 
2018, were smaller by more than 112 times, and in 2012 — 33 times smaller. In addition, revenues 
from international tourism in 2013—2015 were characterized by a negative dynamics in Ukraine: the 
rates of decrease in revenues were significantly higher than the rates of decrease of expenses: -26, 
86%, -61.83% and -0.95% against -13, 17% — 13.18% and +13.80% in accordance in 2015, 2014 
and 2013. Among the reasons for reducing the attractiveness of Ukraine for a foreign tourist are 
military conflicts, inadequate tourist infrastructure, unstable political situation in the country, etc.  

For in-depth diagnostics of the prospects and problems of our state in the market of 
international tourist services, a SWOT-analysis of Ukraine’s competitiveness on tourism 
development will be fulfilled, which is presented in the Table 4. 

Table 4  
SWOT-analysis of the competitiveness of Ukraine’s tourism industry on the world market  

Strengths  Opportunities  
The presence of the significant cultural and 

historical heritage and natural resource potential of 
world significance. 

Landscape diversity. 
Development of folk crafts for the production of 

souvenir products. 
The presence of various tourist routs. 
Ukrainian hospitality. 
Expansion of existing border crossing points, 

providing their respective technical level. 

Europe’s unique natural and cultural resources.
Transit location between western and Eastern Europe. 
Development of cross-border tourism products that 

meet different forms of tourism 
Possibility of increasing external transport accessibility 

due to better use of air infrastructure. 
Creating a stable image of the state. 
Optimization of the «price-quality» ratio of tourist 

products of Ukraine. 

Weak reversal Threats  
Unfavorable economic and political situation in the 

country. 
Impoverishment of the population. 
Insufficiently developed and poorly diversified 

tourist infrastructure. 
Unstable service level. 
Low level of effectiveness of domestic marketing in 

the field of tourism. 
Low level of use of CRM-systems by local 

individuals of tourism activity.  
Complicated access to potential tourist products.  
Unsatisfactory condition of historical monuments. 

Competition from other tourist areas. 
The domination of non-tourist destinations for foreign 

visitors of the country. 
Leveling of the national authenticity. 
Limited use of mechanisms for implementation of the 

state policy in support of tourist business. 
The presence of administrative barriers to the 

establishment and development of tourist and recreational 
complexes.  

The growth of the scope of tourism business 
enterprises in the «shadow» sector. 

Underestimating the importance of tourism for the 
development of the region. 

Uncomfortable investment climate. 
Source: built for [9; 10, с. 150—153; 11; 12, с. 118]. 



 FINANCIAL AND CREDIT ACTIVITIES: PROBLEMS OF THEORY AND PRACTICE  2020 № 4 (35)

 � 483ISSN 2306-4994 (print); ISSN 2310-8770 (online)

In gener
be based o

 

Fig. 4

Sour
 
Imp

is reflected
companies
struggle wi

In 
alliances ar

Am
world prac
application

 f
sales netw
minimal da

 m
organizatio
cooperatio
structural r

 j
organizatio
allows to a

 

the crea
climate in 

the for
mechan

in the field
a

private, 

introduc
for mate
the dev

ral, the mod
n the vector

. The mode

rce: built for [1

plementatio
d in the cre
s, as a rule, 
ith other co
the field o
re distingui

mong the typ
ctice of tra
n in the Ukr
franchising 

work of a w
amage; 
managemen
on or a cert
n will allow
renovation o
joint ventur
onal form o
attract additi

ation of a favo
the tourist an

of Ukra

rmation of eff
nisms of state
d of tourism, t
account mainly
commercila c

ction of a natio
erial resources
velopment of 

T

del of struct
rs depicted 

el of structu
in the co

3; 14]. 

on of world 
eation of joi
unite effort

ompanies. 
of trade in 
shed (Fig. 5
pes of inter
ade in inter
rainian touri
agreements

well-known

nt contracts
tain phase 
w to involv
of the Ukrai
res that pro
of joint stoc
ional funds,

orable investm
nd recreation s
aine

fective 
e policy 
taking into 
y 

character

onwide invent
s of the touris
their phased m

The developme

tural reorga
in Fig. 4. 

ural restru
onditions of

experience 
int ventures
ts to strengt

tourism se
5). 
r-firm exch
rnational to
ist market a
s: a little-kn
n travel age

s that invol
of its activi

ve professio
inian tourist
ovide for th
ck compani
, thus reduc

o
t

ment 
sphere 

tory programm
m industry an

modernization

ent of internat

anization of 

cturing of t
f globalizat

in the Ukra
s, for exam
then their p

ervices, diff

hange in stra
ourist servi
are the follow
nown Ukrai
ency, whic

lve the tran
ities to spe

onals of suc
t infrastruct
he investor 
ies, that attr
cing the nee

Measures
of structura
adjustmen

of the domes
tourist servic

market

me 
nd 
n

tional transpor
tourist re

o

f the Ukrain

the tourist 
tion of the e

ainian mark
mple in the f

osition in th

ferent varia

ategic allian
ices, which
wing: 
nian tourist

ch allows t

nsfer of op
cialists of a

ccessful fore
ture experie

the creatio
racts among
d to have a 

s 
al 

nt 
stic 
ces 

rt corridors fo
egions

the introducti
tourist and 

of tourist instit
le

o
th
ri

ian tourist s

services m
economy  

ket of intern
form of stra
he global m

ants of dev

nces that ar
h should m

t company m
o control e

perational c
another com
eign compa
enced; 
on of a num
g the joint 
sufficiently

or highway con

ion of Europe
hotel services

tutions, trainin
egislative fram

the de
tourism

tourist an
for socia

for youn

the priority i
of cultural and
hat takes into 
ich cultural an

U

services ma

market in Uk

national tour
ategic allian

market in a c

velopment o

re actively 
more widely

may be incl
external ma

ontrol over
mpany for a
anies in the

mber of be
Ukrainian 

y high initia

nnections in 

ean standarts f
s, administtrat
ng of the indu
mework

evelopment of
m-system of af
nd recreationa
lly vulnerable
the population
ng  people and

in the develop
d rural tourism

account and u
nd natural pote
Ukraine

arket should

kraine  

rist services
nces. Large
competitive

of strategic

used in the
y find their

luded in the
arkets with

r a tourism
a fee. Such
 process of

enefits. The
enterprises,

al capital. 

for the 
tion 

ustry, its 

f social 
ffodable 
al services 
e groups of 
n, 
d students

pment 
m as one 
uses the 
ential of 

d 

 

s 
e 
e 

c 

e 
r 

e 
h 

m 
h 
f 

e 
, 



ФІНАНСОВО-КРЕДИТНА ДІЯЛЬНІСТЬ: ПРОБЛЕМИ ТЕОРІЇ І ПРАКТИКИ   2020 № 4 (35)

484� ISSN 2306-4994 (print); ISSN 2310-8770 (online)

 
Con

intensificat
efficiency 
products p
following f

 e
scale; 

 a
 u
 f

gaining rec
The

should be 
of the tour
foreign co
active parti

1. World 
/UNWT

2. Travel &
3. World D
4. The offi
5. Офіційн
6. Про Стр

16 берез
7. Тарасюк

вісник У
8. Ukraine

nclusions. 
tion of trade
of tourism 

production, 
factors of th
ensuring th

active innov
use of mode
forming a w
cognition fr
e policy of 
based on th
rism industr

ompanies bo
icipation of

Tourism B
O_Barometer_2

& Tourism Econ
Data Atlas. Tour
cial website of 

ний сайт Держ
ратегію розвит
зня 2017 року 
к Г. М., Мілін
Ужгородського
. Tourism. Kno

The d
tasks, 

has the

An ep
strateg
partici

C
subse

Stren
harm t
use sim
ones —

The
fo

Fig. 5. Opt

So, the p
e in internat
activity on 
it is neces

he competit
he strong po

vative activ
ern informa
well-known
rom consum
intensifying

he principle
ry, which w
oth on the 
f Ukrainian 

Barometer //
2015_01.pdf.  
nomic Impact U
rism. Knoema. 
the World Tou

жавної служби 
тку туризму та
№ 168-р. Київ

нчук О. В. Розв
о національног
ema. URL : htt

development
however, do

e right to hav

pisodic co-op
gic positions
ipants becom

the t

Cooperation w
equently lead

ngthening of 
to others, thr
milar unions
— to neutral

e gradual exi
or joint activi

tions for str

processes o
tional touris
the basis o

ssary to pay
iveness of t
osition of t

ity of touris
ation techno
n trademark 
mers. 

g and supp
es that comp
will be able
domestic a
enterprises 

/ UNWTO.

Ukraine 2015 / W
URL : https://k
rism Organizat
статистики Ук
а курортів на п

в, 2017. URL : h
виток вітчизня
го університет
tps://knoema.co

t of strategic
oes not  lead 
ve independe

peration that e
s of the partic
mes complete

erms of com

within the fra
ds to concent

of strate

the strategic 
rough partici
s to overcome
lize the weak

it from the co
ity, and the a

to conflict

rategic allia

of globaliz
sm services
of effective 
y attention 
the tourism 
tourist orga

st organizati
ologies for th

of compan

orting the d
petitive adv
e to compet
and foreign 

in strategic
 

Література
2015. Jan

World Travel &
knoema.com/atl
ion. URL : http

країни. URL : h
період до 2026
http://search.lig
яного туризму 
ту. 2016. Вип.
om/atlas/Ukrain

c alliances be
to vertical in

ent decisions 
at will.

ends without
cipants;  afte
ely autonomo

mpetition betw

amework of s
tration, that i

egic alliance 

positions of
ipation in stra
e technologi

ker, preventin
competitors

ontrol of the 
acquisition of
t of interests 

ances in tou

zation influ
s, according
use of exis
and provi

industry: 
anizations i

ions, consta
he promotio

nies and org

developmen
vantages wi
te at the sam

markets, t
c alliances o

nuary. Vol. 

& Tourism Coun
las/topics/Touri
p://mkt.unwto.o
http://ukrstat.go
6 року : Розпор
gazakon.ua/l_do

в контексті св
7. Ч. 3. С. 127—

ne/topics/Touris

eyond the sco
ntegration, an
and withdra

t having a ra
er the project 
ous, although
ween the part

successive pr
is, the regrou
members.

f one of the p
ategic allianc
cal backward
ng them from
s.

structure, w
f independen
of partners.

urism servi

uence Ukra
g to which, i
sting factors
de state so

in price com

ant improve
on of their p
ganizations,

nt of the tou
ll be provid
me level fo
that can gu
of the tourist

13. URL

ncil. London, 2
ism. 

org/en/baromete
ov.ua.  
рядження Каб

oc2.nsf/link1/K
вітових турист
—133. 
sm. 

ope of the sta
nd each parti

aw from the a

adical impact
closes, each

h the union c
tners.

rograms, wh
uping of own

partners by ca
ces.  Weak p
dness, but po

m transformin

which was cre
nce, which le

ices 

aine’s poli
in order to i
s of Ukrain
oftware sup

mpetition o

ement of pro
products to t
, supporting

urist sector 
ded only to 
or their con
uarantee to 
t industry. 

L : https://

2015. 24 р. 

er.  

бінету Міністр
KR170168.html.

тичних тенден

art-up 
icipant 
alliance 

t on the 
h of the 
changes 

hich 
nership 

ausing 
partners 
owerful 
ng into 

eated 
eads 

 

cy on the
increase the
ian tourism
port to the

on a global

oduction; 
the market;

g its image,

in Ukraine
enterprises

sumer with
become an

/tourlib.net/wto

ів України від
 

нцій. Науковий

e 
e 

m 
e 

l 

 
, 

e 
s 
h 
n 

o 

д 

й 



 FINANCIAL AND CREDIT ACTIVITIES: PROBLEMS OF THEORY AND PRACTICE  2020 № 4 (35)

 � 485ISSN 2306-4994 (print); ISSN 2310-8770 (online)

9. Лотиш О. Я. Стратегічні підходи до розвитку ринку туристичних послуг в Україні. Науковий вісник Міжнародного 
гуманітарного університету. 2017. URL : www.vestnik-econom.mgu.od.ua/journal/2017/25-1-2017/30.pdf. 

10. Письменний О. А. Аналіз ринку міжнародного туризму України. Економічний аналіз. 2014. Т. 15. № 1. С. 144—153.  
11. Грабовенська С. П. Сучасний стан і тенденції розвитку туристичної сфери в Україні. Молодий вчений. 2016. № 8 (35). 

URL : http://molodyvcheny.in.ua/files/journal/2016/8/4.pdf. 
12. Lukianenko D., Poruchnik A., Stoliarchuk Ya., Liutak O. Globalization of the tourism industry: scales, levels and institutional 

formats. Problems and Perspectives in Management. 2019. № 17 (2), 563—574.  
13. Kryvovyazyuk I., Kovalska L., Savosh L., Pavliuk L., Kaminska I., Oksenіuk K., Baula O., Zavadska O. Strategic decision and 

transnational corporation efficiency. Academy of Strategic Management Journal. 2019. № 18. Is. 6. URL : 
https://www.abacademies.org/articles/Strategic-decision-and-transnational-corporation-efficiency-1939-6104-18-6-485.pdf. 

14. Liutak O., Chepurda H., Voitovych S. Features of institutional change in the context of accounting standardization and 
universalization of the regulatory mechanism for international tourist activities. Baltic Journal of Economic Studies. 2018.  
Vol. 4. № 2. Riga : Publishing House «Baltija Publishing». P. 119—126. 

Статтю рекомендовано до друку 02.12.2020.    Баула О. В., Лютак О. М., Чепурда Л. М., Чепурда Г. М.,  
Зелінська О. М. 

 
References 

1. World Tourism Barometer (2015, January). UNWTO, Vol. 13. Retrieved from https://tourlib.net/wto 
/UNWTO_Barometer_2015_01.pdf.  

2. Travel & Tourism Economic Impact Ukraine 2015. (2015). World Travel & Tourism Council. London. 
3. World Data Atlas. Tourism. Knoema. Retrieved from https://knoema.com/atlas/topics/Tourism. 
4. The official website of the World Tourism Organization. (n. d.). Retrieved from http://mkt.unwto.org/en/barometer.  
5. Derzhavnа sluzhbа statystyky Ukrainy. (n. d.). Ofitsiinyi sait [Official site]. Retrieved from http://ukrstat.gov.ua.  
6. Kabinet Ministriv Ukrainy. (2017). Pro Stratehiiu rozvytku turyzmu ta kurortiv na period do 2026 roku: Rozporiadzhennia vid 

16 bereznia 2017 roku № 168-r [On the Strategy for the development of tourism and resorts for the period up to 2026: Order 
of March 16, 2017 № 168-r]. Kyiv. Retrieved from http://search.ligazakon.ua/l_doc2.nsf/link1/KR170168.html [in Ukrainian]. 

7. Tarasiuk, H. M. (2016). Rozvytok vitchyznianoho turyzmu v konteksti svitovykh turystychnykh tendentsii [The development 
of domestic tourism in the context of world tourism trends]. Naukovyi visnyk Uzhhorodskoho natsionalnoho universytetu — 
The Scientific Bulletin of Uzhgorod National University, 7, 3, 127—133 [in Ukrainian]. 

8. Ukraine. Tourism. (n. d.). Knoema. Retrieved from https://knoema.com/atlas/Ukraine/topics/Tourism. 
9. Lotysh, O. Ya. (2017). Stratehichni pidkhody do rozvytku rynku turystychnykh posluh v Ukraini [Strategic approaches to the 

development of the tourist services market in Ukraine]. Naukovyi visnyk Mizhnarodnoho humanitarnoho universytetu — The 
Scientific Bulletin of the International Humanitarian University. Retrieved from www.vestnik-
econom.mgu.od.ua/journal/2017/25-1-2017/30.pdf [in Ukrainian]. 

10. Pysmennyi, O. A. (2014). Analiz rynku mizhnarodnoho turyzmu Ukrainy [The analysis of the international tourism market of 
Ukraine]. Ekonomichnyi analiz — Economic Analysis, Vol. 15, 1, 144—153 [in Ukrainian].  

11. Hrabovenska, S. P. (2016). Suchasnyi stan i tendentsii rozvytku turystychnoi sfery v Ukraini [The current state and trends in 
the development of tourism in Ukraine]. Molodyi vchenyi — Young Scientist, 8 (35). Retrieved from 
http://molodyvcheny.in.ua/files/journal/2016/8/4.pdf [in Ukrainian]. 

12. Lukianenko, D., Poruchnik, A., Stoliarchuk, Ya., & Liutak, O. (2019). Globalization of the tourism industry: scales, levels and 
institutional formats. Problems and Perspectives in Management, 17 (2), 563—574. 
http://dx.doi.org/10.21511/ppm.17(2).2019.44. 

13. Kryvovyazyuk, I., Kovalska, L., Savosh, L., Pavliuk, L., Kaminska, I., Oksenіuk, K., Baula, O., & Zavadska, O. (2019). 
Strategic decision and transnational corporation efficiency. Academy of Strategic Management Journal, 18, 6. Retrieved from 
https://www.abacademies.org/articles/Strategic-decision-and-transnational-corporation-efficiency-1939-6104-18-6-485.pdf. 

14. Liutak, O., Chepurda, H., & Voitovych, S. (2018). Features of institutional change in the context of accounting standardization 
and universalization of the regulatory mechanism for international tourist activities. Baltic Journal of Economic Studies,  
Vol. 4, 2. Riga: Publishing House «Baltija Publishing».  

The article is recommended for printing 02.12.2020.    Baula O., Liutak О., Chepurda L., Chepurda G., 
Zelinska О. 


