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Визначено перспективні тенденції розвитку сфери в подальшому: 

–  поширення підприємств, що пропонують крафтові страви (пиво, 

сири, йогурти, кава і т.д.); 

–  втілення здорового способу харчування; 

–  приготування страв у присутності замовника, з фермерських 

продуктів; 

–  приготування низькокалорійних страв; 

–  відкриття закладів харчування у форматі casual, своєрідних закла-

дів фабрик та ринків. 

Безумовно, ринок ресторанних послуг в місті Черкаси має величезний 

потенціал і перспективи розвитку, а перейняття зарубіжного досвіду, в свою 

чергу, сприятиме становленню високорозвиненого ресторанного господарс-

тва як в місті Черкаси так і в країні в цілому, що буде об'єднувати у собі як 

міжнародні, так і національні риси.  
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Cultural and heritage tourism is defined as a travel directed towards experi-

encing the arts, heritage and activities that represent the stories and people of the 

past and present. Developing countries need some support from the international 

community in preserving their precious heritage. Cultural heritage tourism is one 

of the best parts of the tourism industry, and is a powerful economic development 

tool. According to the research, museums are now playing a major role not only in 

the wider sphere of arts, but also within tourism. Museums can no longer sit back 
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and expect that people will start queuing up. Their roles have changed to attract 

more audiences.  

International Council of Museums (ICOM) has defined that museum is a 

non‐profit permanent institution in the service of society and its development, and 

open to the public, which acquires, conserves, researches, communicates and ex-

hibits, for the purpose of study, education, material evidence of people and their 

environment. Today the 4th century AD world heritage site of the Sigiriya rock 

gets 10.000 – 15.000 USD per day during the high season. Similarly, the 17th 

century AD world heritage site of Galle Dutch Fort is not only a vibrant mul-

ti‐cultural hub blending traditions and modernity, but also a high‐end tourist des-

tination and a portal of convergence for international art and literary activities. At 

this stage, museum has a big role in conservation, research, and exhibition of cul-

tural heritage in any country. Heritage and tourism are interconnected and reflect 

the image of the particular country and its inhabitants. 

Heritage is defined as the elements of our inherited past that we value. Her-

itage tourism is defined as tourism markets and the industry, which have evolved 

around heritage. There is a vital connection between heritage and tourism. Herit-

age tourism is the form of tourism whose objective is, among other goals, the dis-

covery of monuments and sites. It has become a more popular tourist activity to 

make visits to historical cultural heritage sites, in this electronic era. Culture, her-

itage, environment and tourism are interlinked and are the center of attention all 

over the globe. 

There is also another group of tourism. Scholars have introduced the con-

cept of creative tourism. UNCTAD have formulated and broadly classified crea-

tive industries into four areas. 

˗ heritage – traditional cultural expressions and cultural sites; 

˗ arts – visual arts and performing arts; 

˗ media (not including new media) –publishing and printed media and 

audiovisuals; 

˗ functional creations – design new media and creative services. 

Heritage tourism, in line with the global trend in cultural tourism, has 

emerged as one of the most popular tourism categories. The economic contribu-

tion of heritage resources is one major means to achieve sustainable tourism de-

velopment. Therefore, a better understanding of heritage tourist behavior in terms 

of heritage service attributes, specifically tourist preferences, can provide insight-

ful information leading to the ability of heritage managers to create effective sus-

tainable development strategies. 

The historic towns in developing countries make every effort to be dynamic 

heritage sites of regional development attracting cultural tourism and preserving 

tangible cultural heritage. Preservation of cultural heritage sites is costly and 

needs support from the government and other cultural heritage funding organiza-

tions. Tourism is one of the most important sections of the developing country 

economy. Cultural and heritage tourism has become one of the highest growing 

sectors of the tourism industry. 
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Museum audiences have a strong connection with tourism, since tourists are 
a part of the audiences and for some museums even the bigger part of the total 
number of visitors. The diversity of culture that tourists can consume at any desti-
nation essentially makes Cultural Tourism difficult to define. It can be argued that 
all tourism activities contain some element of culture, ranging from visits to spe-
cific cultural sites such as museums, art galleries, or cathedrals, to experiencing 
the «atmosphere» of the city nightlife. 

Previously, cultural tourism largely represented a ‘high culture’, whereas 
today many new meanings of cultural and heritage tourism exist and cover tangi-
ble as well as intangible aspects of culture. The general goal of most museums is 
to educate their visitors about the history, cultural and natural heritage of a city, 
region or a country or about a chosen subject of special interest, while also pre-
serving these elements for future generations. The presence of museum is com-
monly understood as the indicator of something valuable and relevant to be shared 
with the public. The main role of the museums is to protect cultural heritage and 
attract more tourists. 

Digital technologies are used in museums worldwide in day-to-day activi-
ties providing information on exhibitions, museum products, events, opening 
hours, ticket availability, prices etc. Some museums use social media tools such 
as blogs, portals, Twitter, Facebook, YouTube etc. to interact with their audienc-
es. Social media tools help museum professionals to provide efficient service to 
their customers and at the same time attract more visitors. The museums that have 
websites interact more with their audiences and with the whole world. They have 
network not just within a geographical area or community but also globally 
through international contacts, special interests, different cultural communities, 
and social networks. In brief, museum websites provide facilities aimed at global 
connectivity. In such a way visitors come to know the world heritage sites and 
they can plan their actual visits. More tourists are drawn into the heritage sites 
like never before due to the rapid change in museums in this electronic era. Herit-
age tourism is a solid factor in the tourism industry in developing countries, and 
there is a significant growth of economy in this sector. Research has revealed that 
heritage travelers spend longer time on heritage sites compared to other tourists. 
In this context, museums facilitate a dynamic network of travel attractions and 
visitor services for the heritage tourism industry. Heritage tourism also facilitates 

other types of visitation such as travel to experience natural heritage, agri‐tourism, 

eco‐tourism, cultural tourism (visits to art museums and theaters). 
Heritage or cultural tourism is considered to be a kind of tourism where 

participants “may learn about, witness and experience the cultural heritage of a 
destination”. This type of tourism reportedly provides a tangible motivation for 
cultural heritage conservation, but in order to be successful in tourism context, 
heritage and history require more than preservation. Significance of the cultural 
heritage has to be conveyed to the visitor, leading to the enriched understanding 
of it in the context of the present. It is our collective responsibility to protect our 
heritage for the sustainable economy development and our present and future 
generations. 
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Поступово у світі гірськолижний туризм починає перетворюватися на 

один з найпопулярніших видів активного відпочинку. Україна не є винят-

ком. Гірські лижі стають ознакою престижу і навіть життєвого успіху. Серед 

газетних і журнальних заголовків, присвячених гірськолижному туризму, 

з'явилися слова на кшталт «гірськолижний бум», «гірськолижна мода», «гір-

ськолижна революція» та «гірськолижна пандемія». 

Гірськолижний туризм виконує економічні, виховні, пізнавальні, рек-

реаційні, оздоровчі та інші функції, але через низку чинників рівень їх реалі-

зації на сьогодні не відповідає потенційним можливостям туристично-

рекреаційного потенціалу України. 

Особливість лижного туризму полягає в тому, що він, на відміну від 

більшості видів туризму, не потребує відносно великих матеріальних видат-

ків. Організаційне та матеріально-технічне забезпечення відповідних заходів 

значною мірою здійснюється силами та засобами самих туристів [4]. 

Гірськолижний туризм великою мірою відповідає сучасним соціально-

економічним реаліям. Він не лише престижний, а й дає змогу цікаво, вина-

хідливо і корисно для здоров'я проводити вільний час. Крім того, віковий і 


